
Social Media Policy for The SAFE Alliance  
(merger of Austin Children’s Shelter and SafePlace)

 
SOCIAL MEDIA

The SAFE Alliance respects and encourages the rights of employees to personally express 
themselves and interact with the community. The SAFE Alliance takes no position on an 
employee’s personal use of social media such as blogs, Twitter, or Facebook except when such 
use involves/references The SAFE Alliance and/or is on work time.
 
This policy is designed to provide guidance for employees who use social media, which should 
be broadly understood for purposes of this policy to include, but not limited to, blogs, wikis, 
microblogs, message Boards, chat rooms, electronic newsletter, social networking sites, and 
other sites and services that permit users to share information with others. Facebook, My 
Space, Linked In, Twitter, YouTube, Flickr, and Gchat are all examples of social media. This is 
not an exhaustive list and is likely to change over time.
 
As SAFE employees, we all have the opportunity to support our organization in many ways, and 
social media networks are a growing avenue for this. The behavior and conduct of employees, 
while both at work and outside work, reflects on the reputation of The SAFE Alliance and our 
success in fulfilling our mission.
 
It is The SAFE Alliance’s policy to require that all employees adhere to agency standards when 
communicating in public forum. Use of social media could become a problem if it:

- Interferes with an employee’s work
- Divulges confidential information about The SAFE Alliance, The SAFE Alliance staff or 

our clients
- Is used to express grievances about The SAFE Alliance workplace
- Is used to harass or discriminate against co-workers or our clients
- Harms the goodwill and/or reputation of The SAFE Alliance

 
Problematic use of these forums, as outlined in this policy, could lead to disciplinary action up to 
and including termination.
 
Employees and volunteers should use social media within the following guidelines. If you are 
uncertain about the appropriateness of social media posting, check with Human Resources or 
the Chief Executive Officer or her designee.

- Messages and content of web pages, information contained in The SAFE Alliance 
email messages and voicemail systems must reflect the agency’s commitment to 
professionalism.

- You must ensure that your online activities do not interfere with your job, your 
colleagues, or commitment to donors, volunteers and other supporters.

- Only members of the Communications team or assigned personnel may establish 
SAFE presence on a public social network (e.g. Facebook, Twitter, YouTube, Flickr, etc.)

- Do not speak for The SAFE Alliance. If your use of any kind of social media is related 
to or involves The SAFE Alliance, you must clearly identify yourself and your relationship to the 
topic and make it clear you are representing your own ideas. Use a disclaimer such as “The 
opinions and/or postings on this site are my own and don’t necessarily represent the views or 
opinions of The SAFE Alliance.”



- Speak respectfully about the agency and our current, former and potential employees 
or volunteers. Do not engage in name calling or behavior that will reflect negatively on the 
agency’s reputation.

- You are personally responsible for the content you publish on blogs, wikis or any other 
form of user-generated media.

- Your personal social media accounts are a representation of you and your employer. 
What you say and post can influence other’s thoughts of The SAFE Alliance. Much of The SAFE 
Alliance’s image is developed by the public’s interaction with the agency. We all want that image 
to be a positive one.

- Be responsible and honest at all times. You may not disclose private, personal or 
sensitive information concerning The SAFE Alliance, including the staff and clients served by 
The SAFE Alliance.

- Respect copyright, fair use, and financial disclosure laws.
- Respect your audience. Don’t use ethnic slurs, personal insults, obscenity, etc., and 

show proper consideration for others’ privacy and for topics that may be considered 
objectionable or inflammatory. Don’t write anything that is false, misleading, obscene, 
defamatory, profane, discriminatory, libelous, threatening, harassing, abusive, hateful, or 
embarrassing to another person or entity.

- If you are not an assigned social media contact for the agency, but have newsworthy 
information to share, please contact the Communications department for assistance.


